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Social Media is a way for users to communicate and connect with their intended audience online. It 
is a tool you can use to generate more company awareness, build business relationships and connect 
with potential clients and key people in your industry.

It is not primarily for selling your products and servic-
es or using it as a broadcasting tool. It is most bene-
ficial when used to engage your audience with 
useful and interesting information which is rele-
vant to the viewer as well as your brand.

Some social media users constantly broadcast 
their products to their followers but every 
platform is different and intended for different 
use. Knowing your social media platform's purpose 
is key to maintaining and sustaining a successful account 
while generating more leads and hopefully more business 
for your company!
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What is Social Media?

It is not primarily for selling your products and servic

is key to maintaining and sustaining a successful account 
while generating more leads and hopefully more business 
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Social Media Platforms

Understanding your social media platform is extremely important for any user, especially businesses. 
Do your research and decide which platforms are best for you and your business. You may not need 
to be on every single platform but having more of an online presence is never a bad thing! Below 
there are descriptions of four of the top social media sites and their main intended functions:

Facebook - Facebook is all about people. It is a way to connect 
mostly with people which you already know such as family, friends or 
colleagues. This is where you can see what is happening in people's 
daily lives and generally chat with them. It is a way to share your 
personal interests and opinions. Facebook can be great for creating 
brand awareness but you must be aware that the people you are con-
necting with may not share the same passion for your business as you 
do. This means that if you're not careful you could end up spamming 
people and actually pushing them away rather than gathering their 
support. One fantastic way to gain followers through Facebook is by 
running small competitions which anyone can enter. This will allow people to engage with your busi-
ness and the goals you are trying to achieve. Please note that there are particular rules which you 
must adhere to when running a contest so please make sure you are fully aware of these before 
posting a competition on your page.

Twitter - Twitter is all about perceptions. Each tweet has a limit of 140 characters and therefore 
the point being made needs to be 'short and sweet'. It's a very fast paced environment where people 
who have never met before can connect. It allows people to connect with anyone they want from 
celebrities, key people in their industry or just friends and family. Unlike Facebook, it is completely 
acceptable on Twitter to 'Follow' people you have never met before and watch their activity. This 

means you can see how similar companies are performing and also take 
advice and tips on how they use their social media to gather more 
followers. Twitter allows you to share exciting and informative articles 
and posts with your followers to gain their interest and support. You 
don't even need to create your own material, sometimes curating 
material is just as effective. If you see an interesting article and feel that 
other people may be interested in that particular subject then share it! 
It could be something insightful, funny, cute or touching. The more 
followers you have the more likely it is that some of them will be inter-
ested in what you say and share with them.
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LinkedIn - LinkedIn is all about professionals. It is a business oriented 
networking platform. It is designed for business professionals and 
allows them to share work related content and information with other 
users. The profiles are similar to a CV and allow you to keep an online 
list of professional contacts. This is where you can get noticed by key 
players in your industry and therefore the content you submit needs 
to be kept strictly professional, no cute kitten videos here! The idea 
behind LinkedIn is to connect the world's professionals and make 
them more productive and successful, providing access to people, jobs, 
news, updates and insights. This is where you can recruit people or 

even be the one who is head hunted! It's great for connecting with people who may potentially need 
your services. Basic membership for LinkedIn is free and only allows members to establish connec-
tions with someone they have worked with, knows professionally or has gone to school with. Premi-
um subscriptions can be purchased to provide members with better access to contacts in the Linke-
dIn database. According to Reid Hoffman, a co-founder of LinkedIn, 27% of subscribers are recruit-
ers which is worth remembering if you choose to use this platform.

Google+ - Google+ is all about passions. It is an environment where 
you can keep in touch with people in your every day life but you can 
also join Communities where you can connect and interact with 
people who have similar hobbies and interests to yourself or your 
business. Here you can create Circles for different contacts such as 
friends, family, colleagues etc. These make it easy to share the right 
things with the right people, just like in real life. Circles let you filter 
what people are sharing and get notified when important people in 
your life make a post. Communities. Whether they're for your family, 
your book club or people around the world who share your interests, 
Communities give each of your different groups a home base. Post photos and videos, plan events 
or even have face-to-face discussions using Hangouts. From sports to knitting, Communities bring 
people together around passions. Exchange news and ideas and make new connections in public 
communities. It is now easier than ever to reach people who share the same passions and interests 
as you. Tell them about your business and your ideas, build support and see how it can help you and 
your business!

Generally many newcomers to these sites use them for 
the wrong reasons when it comes to self promoting 
their business. It is important to gain a following that 
will eventually KNOW, LIKE and TRUST you. This 
won't happen overnight and will require time and 
focus. If you have a better understanding of social 
media and use it correctly for your business and 
audience then you should have a good and steady 
following within 1-3 months.

Broadcasting. It doesn't help anyone. It is not an 
effective way to promote your business. If you are 
constantly shouting over social media about your 
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services it will create complaints as people will ultimately feel like you're spamming them. Also, it can 
look pretty desperate as if you really need business and quick. NOT a good look for any company. 
The general rule of thumb is to decide a ratio of how often to post and what percentage of your 
posts will include self promotion.

Many of your posts should be relevant to your industry but not specifically about your business. For 
example, here at GillGraphics we like to share information around cool new architecture and design 
for our followers to see. It engages our followers because it is fun and interesting and not trying to 
sell anything to them. It does however humanise our profile and company and make us more 
approachable and personable so if a follower needs our services they feel like they can approach us 
with confidence.
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Social Media Strategies

Any successful business needs a business plan. How else would you know where your business is, 
what goals you have and where you want it to be in 1, 5 or 10 years?
The same can be said for your social media presence. It is an ongoing process which requires a little 
bit of your time each day to build but if done correctly, will provide you with huge returns in future.

Your social media goals should reflect your business goals and objectives and be 'SMART' (Specific, 
Measurable, Attainable, Realistic and Timely). 

Within your strategy you need to think about Key People 
of Influence. These are well known, credible people in 
your sector or industry which you can engage and inter-
act with as they can get your message out to the masses.

Thinking about what content you want to include is very 
important and not actually as hard as some people think! 
We will go into more detail about this further on in the 
Handbook.

The main aspect to think about while writing your strate-
gy is how often you are going to post, what you are going 
to post about, how many followers you want to achieve 
within a realistic timeline and how you are going to use it 
to influence the amount of sales you make.
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Target Markets

Every business needs to establish their target market. There is so much competition in the world of 
business today that you need to know exactly who you want to direct your services to. Targeting a 
specific market doesn't mean that you have to exclude everyone else that doesn't fit that criteria. It 
just means that you can focus your marketing and brand message on a demographic that is more 
likely to buy from you.

First of all you need to look at who your current customers are and why they buy from you. Look 
for common characteristics and interests. It is very likely that other people like them could also 
benefit from your product/service.

Secondly, see what your competition are doing. Who are they targeting? Who are their current 
customers? Don't go for the exact same market, see if you can find a niche market which they have 
overlooked. Think about factors like age, location, gender, income or education level, marital or 
family status and occupation.

Write a list of each feature of your services and what benefits they provide. For example, a graphic 
design company offers high quality design services. The resulting benefit is a professional company 
image which will attract more customers as they see the company as professional and trustworthy. 
Once you have established the features, think about people who have a need that your benefits fulfil. 
Why is your company here? What makes you unique compared to everyone else? What can you 
offer that no one else can?
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Content & Campaigns

What should you post? What are people interested in? What do people want to see? How often 
should you post? How often should you self promote?

No doubt these are some of the questions going through your mind right now and here at 
GillGraphics we can help and advise you on how to engage your audience through the content you 
share.

It is important to remember that you are not just here to sell your products. You are using social 
media to gather interest, support and ultimately a following. The beauty about content is that it is 
everywhere and now easier than ever to share to the world!

You can write an article yourself or even start a blog. Talk about anything you want! What might 
people want to know about your business? Maybe how it was founded and why, who makes up the 
team, detailed descriptions of your products/service. Don't have the time to write articles up your-
self? No problem! There is absolutely nothing wrong with sharing interesting topics you find online. 
Here at GillGraphics we are fascinated by all things design whether it is graphic design or spectacu-
lar architecture. As well as writing our own case studies, if we see something which amazes us, we 
share it with our followers because we think that they will find it incredible as well. Remember that 
behind each screen and profile there is a human being like you and me who wants to see something 
interesting and entertaining.

Look at what is trending on the web at the moment. Videos, articles, stories and photos are always 
going viral for one reason - people find them interesting! Share them with your followers, no doubt 
they will find them interesting too.

Many people have researched the effect that adding an 
image to your posts has on engagement from 
your followers. People are visual beings and 
like to look at something pleasing to the eye. 
The result of this research has shown that 
engagement increases by 150% when a 
photo or image is attached to a post. This is 
an extremely easy way to start gaining 
more interest in your page and posts.
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Some people may not agree but sharing blog posts on social media multiple times can be effective 
for engagement from followers. If you post a piece of content just once, especially on a platform as 
fast paced as Twitter, the only people who will see that post are the ones checking their news feed 
at the exact time of posting. What about the people who won't get to check their news feeds until 
later or tomorrow? They shouldn't have to miss out. 

Sharing content more than once means you will generate more traffic, reach people in different time 
zones and you'll be able to reach new followers who may have not seen that particular post before. 
You can use a tool like Twitter Counter to track your follower growth so you know when it's a good 
time to repost some of your older content from months ago that new followers may have missed.

Not all of your content needs to be related to your industry, share your likes and hobbies. It gives 
your page personality and humanises you.

Not only do you need to think about the content you post but your profile and its content! Your 
profile can make or break whether a user decides to follow you or not. The key is portray profes-
sionalism, likeability and trust. 

People want to see a profile photo which gives personality. This could be a photo of the Managing 
Director, a group photo of the whole team at your company or simply your company logo. 

Having a short and accurate bio which is easy to understand will let people know who 
you are and what you do without any jargon. Include your company's mission 
statement, let people know what you have set out to achieve.

Respond! When you post ask people to give their 
thoughts or feedback in the comments. Try and reply 
to some comments to engage with these people. This 
gives personality to your business and makes follow-
ers KNOW, LIKE and TRUST you. Be aware that 
there are many trolls on the internet so if you receive 
a negative comment always reply in a professional 
manner and don't engage in any kind of argument. 
People are entitled to their own opinion and not 
everyone is going to like what you offer but they're 
the people you're not interested in engaging with 
anyway. Don't sweat it!
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Useful Tools & Analytics

To make sure that your social media activities are successful and gaining the engagement you desire 
you need to measure your efforts.

There are lots of different tools in which you can measure this. Different tools can measure different 
results and below explains what these are and how they will benefit you.

One of your first goals when you start to market yourself via social media is to build influence and 
presence.

One particularly effective tool which you can use is Klout.com. Klout is a website and mobile app 
that uses social media analytics to rank its users according to online social influence via the "Klout 
Score" which is between 1 and 100. It's simple, the more influential you are, the higher your Klout 
Score. It measures the size of a user's social media network and monitors the content created and 
other users engagement with that content.

Klout is particularly helpful as it allows you to choose your 
area of interest such as design, retail or sport and provides 
you with recommendations of influential people in that sector 
to follow as well content related to that industry. Once you 
have found content which you would like to share you can 
choose to either share it straight away or schedule it for a 
particular date and time. Once you have done that you can sit 
back and relax as Klout will take care of the rest and post it 
for when you specified. Social media made even easier!

Your next step will be to build your online community which isn't as hard as you think if you use the 
right tools which are out there at your disposal right now.

A great tool to use for this is Hootsuite. Hootsuite is a social media manage-
ment system created in 2008. The interface is in the form of a dashboard and 
works alongside your existing social media accounts such as Facebook, Twit-
ter and many more.

Similar to Klout, Hootsuite allows you to mange your social media platforms 
all in one place. It gives you the option to share and schedule posts, manage 
multiple profiles at once, use targeted messaging and use analytics to meas-
ure your accounts success.

A great tool to use for this is Hootsuite. Hootsuite is a social media manage
ment system created in 2008. The interface is in the form of a dashboard and 
works alongside your existing social media accounts such as Facebook, Twit
ter and many more.

Similar to Klout, Hootsuite allows you to mange your social media platforms 
all in one place. It gives you the option to share and schedule posts, manage 
multiple profiles at once, use targeted messaging and use analytics to meas
ure your accounts success.
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For premium accounts, users get advanced features for social analytics, audience engagement, team 
collaboration and security. You can sign up for a free account as the free version does include a lot 
of features to get started with. If you find it works well for you and you want to unlock further 
features you can get a 30 day free trial of Hootsuite Pro, which has a small fee once the trial has 
expired. there are also an option for those that need to go to big levels with their marketing as part 
of an enterprise plan.

The final step to get your social media empire up and running is to drive more traffic to your web-
site. After all the end goal here is to generate more business with a loyal following.

Google Analytics is one of the best tools out there to aid you in your social media takeover. It helps 
you to improve performance across your sites and apps to help you turn customer insights into 
actionable solutions for your business. It tracks and reports website traffic and is now the most 
widely used web analytics service on the internet. The service is available to anyone with a Google 
account and like similar services, it offers a free version or premium option which includes a fee.

Google Analytics provides content, social, mobile, conversion and advertising analytics to streamline 
your online presence and make it as effective as possible. It provides fresh insights into how visitors 
actually use your sight, how they arrived there in the first place and how you can keep them coming 
back.
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Summary

As you can see there are many aspects to social media, its uses and mostly its influence. This 
handbook was created to help anyone struggling to grasp the concept of social media, each 
platform’s purpose, and just how effective it can be when used to its full potential. 

If you have any queries or would like further help please feel free to contact our company or take 
advantage of our free consultation offer. 


